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Young Ones / The Team Professor / Oscar Betancur
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https://www.linkedin.com/in/olivia-esposito-11231b271?utm_source=share&utm_campaign=share_via&utm_content=profile&utm_medium=ios_app
https://www.linkedin.com/in/rileyarraeferris/
https://www.linkedin.com/in/anikacofino
https://www.linkedin.com/public-profile/settings?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_self_edit_contact-info%3BpV5IsxVjQD6bBWFkIYEZ4w%3D%3D
https://www.linkedin.com/in/ana-luisa-vergara
https://www.linkedin.com/in/bianca-laurita/
https://www.linkedin.com/in/ryanfirmin

Young Ones / Film Team
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Young Ones / Campaign

WAKE || UP
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MAKE HEINZ JALAPENO KETCHUP
SYNONYMOUS WITH BREAKFAST.
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Young Ones / Demographics

Target Demographic
» GenZ and Younger Millennials
- Income: 40k PP gy N/ A
» Empathetic BR\Y & _

» Culinary Curious
- City/Urban Minded
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Young Ones / Campaign Style

HEINZ LABEL Intro Reqgular

B70029 78BF21

“Ketchup Red” “Jalapeno

o 00000
Green
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Young Ones / Insights

More than 50% of global consumers Heinz is the #1 Ketchup
agree that the source of heat in brand across all 50 states.
their food matters to them.
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PROBLEM

The ketchup category is declining as
consumers explore more condiment
options, like hot sauce and BBQ sauce,
amid economic uncertainty.

SOLUTION

Make Heinz Jalapeno ketchup synonymous
with breakfast by showing up at the most
important meal of the day.

KETCHUP M#BILE

WEINZ

EST" 1869

WAKE IT UP

SPICE UP YOUR STAPLE

dollar donated

WAKE IT UP

ESTP 1869




Young Ones / Timeline

#WakelItUp challenge
(dollar per post donated to
providing breakfast to kids

across the U.S)

June 6th - August 18th

SOCIAL

NS

STUNT

Heinz mail workers delivering
“The Breakfast Timez"”
June 13th

Branded newspaper stand
stocked with “Breakfast Timez"

June 13th

POP-UP
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OOH

Wake It Up
June 13th

(City Specific)

Heinz Jalapeno Ketchup
Bottle truck delivering checks
to schools across the U.S
August 18th

EXPERIENCE
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Young Ones / Integrated

SOCIAL
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Mornings just got spicy.

Heinz/WakeltUp.com

Edit Profile

MORNINGS
JUST GOT

UP YOUR

STAPLE




Young Ones / Social

B =

12 222k 175

Posts Followers Following

Mornings just got spicy.
Heinz/WakeltUp.com

Edit Profile

SOCIAL

Our social challenge will launch on June 6th,
National Hunger Awareness day. The challenge
inuites people to record themselues waking
someone up in an absurd way and post it with the ! S/ | MORNINGS
hashtag #WakeltUp. For every post Heinz receives, Ly | JUST GOT
$1 will be donated to the School Breakfast ”

Program (SBP) to help kids have free breakfast
when they go to school. @ ¥ -

WAKE UP! No, seriously. Wake someone up in the most ridiculous
way possible, tag @Heinz, use the #WakeltUp and we'll donate $1
to feed kids breakfast. Because mornings are better with a little
chaos (and some jalapefio ketchup).

JJ Heinz - Original Audio
(D Q O © L=

welvz  HEINZ vewz HEINZ vewz HEINZ vevz HEINZ w2z HEINZ vewz HEINZ veWe HEINZ veve HEINZ

ESTP 1869




Young Ones / Social

CHALLENGE

Heinz Jalapeno Ketchup is turning up the heat to
fight childhood hunger with the #WakeItUp
challenge. Wake someone up in the most ridiculous
way possible, tag @Heinz, and use #WakeltUp. For
every post, we'll donate $1 toward providing
breakfast for kids in need, with a goal of raising
$1,000,000. Because everyone deseruves breakfast.

Remember
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@Helnz use akeltUp, and we'll donate $1 to feed
kids breakfast. Because no one should start the day on
an empty plate.

LrrYy
einz 4
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Rise, shine, do some good Wake someone up, tag _V
( NN J

JJ Heinz: Original Audio
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Young Ones / Social

CHALLENGE

Heinz Jalapeno Ketchup is turning up the heat to
fight childhood hunger with the #WakeItUp
challenge. Wake someone up in the most ridiculous
way possible, tag @Heinz, and use #WakelItUp. For
every post, we'll donate $1 toward providing
breakfast for kids in need, with a goal of raising W,
$1,000,000. Because everyone deserves breakfast. 10k

@
@ Heinz 45

Rise, shine, and do some good. Wake someone up, tag V
@Heinz, use #WakeltUp, and we'll donate $1 to feed
kids breakfast. Because no one should start the day on

Remember i 5ty

JJ Heinz - Original Audio
n Q 6 © @
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Young Ones / Social

@ mx.pinterest.com

P ' Pinterest

breakfast X All Pins v g

& & Ideas healthy @ Aesthetic @ Rec

¥ 8 Recipes indian E’;‘ﬁ‘ Recipes *-:R Casserole _“_:' High protein

The simple breakfast yo...

= ﬁ Healthy @ Ideas

_..'_}‘;ﬂ:L : J‘. L 3

PINTEREST AD

Morning Eggs

Wake It Up!
Heinz
Sponsored

Gluten Free Teriyaki Salm

The BEST Shakshuka Eggs...

Wake It Up!
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Young Ones / Integrated

OOH & PRINT
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Young Ones / OOH

The Heinz Jalapeno Ketchup OOH series
features four billboard ads, each strategically
designed to complement a regional breakfast
staple in a specific city: a breakfast omelette in
Denver, a New York City bagel, a Chicago
skillet, and breakfast tacos in San Antonio.
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Young Ones / Print
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Scorching hot, spicy. Siight
chance of afternoon prunch.
High 90s, wear sunscreen

and bring water.
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Young Ones / Guerrilla

STUNT

Heinz Mail Workers drop packages all ouver
the major cities, inside each package is a
copy of The Breakfast Timez, mugs, an
alarm clock, and their very own bottle of
Heinz Jalapeno Ketchup.
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Young Ones / Integrated

EXPERIENCE
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Young Ones / Interactive

KETCHUP

As part of its commitment to giving back, the Heinz
Jalapeno Ketchup campaign is hitting the road with a
life-size ketchup truck, bringing more than just bold
flavor-it's bringing breakfast to kids who need it
most. The truck will visit elementary schools across
the country, delivering checks to help cover breakfast
costs, through the School Breakfast Program.
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Young Ones / Microsite

#WakelItU
750,000 . p
Wake someone up in a crazy way. Post it with #WakeltUp
and for every early rise we'll donate $1 to help give every

500,000
_ kid breakfast at the start of their school day.

welvz  HEINZ ez HEINZ wewz HEINZ vewz HEINZ vewe HEINZ &> HEINZ v HEINZ eV HEINZ v



PROBLEM

The ketchup category is declining as
consumers explore more condiment
options, like hot sauce and BBQ sauce,
amid economic uncertainty.

SOLUTION

Make Heinz Jalapeno ketchup synonymous
with breakfast by showing up at the most
important meal of the day.

KETCHUP M#BILE

WEINZ

EST" 1869

WAKE IT UP

WAKE IT UP
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Young Ones / Integrated SCAD Film Dept. / Spec Ad

SPEC AD
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https://drive.google.com/file/d/1WMklmRR79rrLksefukMoTCISll6bbrQS/view?usp=share_link

Young Ones / Spec Ad link



https://www.dropbox.com/scl/fo/avc116k0imyg8r2b2gdtx/APRbtrGAlDyjS-QuEiDMy5Y?e=1&preview=HeinzWakeItUp_1080.mov&rlkey=r35hdegfoq0sahuv4bb97q7kz&st=4id391y7&dl=0

THANK YOU!



